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Which benefit 

do you derive 

from using 

e-books?

a flexible friend 

that can also 

serve as a chop-

ping board or a 

mosquito slayer

What would 

you take on 

a desert 

island?

Daniel 
Defoe‘s 

„Robinson 

Crusoe“

What do 
you like 
best about 
books?

What is your 

relation-

ship towards 

books?

e-books safe space in my book-shelf

my e-reader 
and a portab-
le solar power 
plant

What would you 
you rather do to 
show your keen-
ness of books?

the look 

and feel

they serve as a  
good  
decoration

I would download 

all book’s of refe-

rence as an e-book 

such as the world’s 

most-printed book 

the Bible.

I‘d celebrate 
World Book 
Day on April 
24th with a 
big party.

E-Book Type
Congrats! Your are the E-Book 
Type. You adapt easily to inno-
vations and you are always after 
the latest gimmicks. Long plots 
and too many figures bother you2 
and prevent you from checking 
your e-mail account, watching 
the latest stuff on youtube and 
sharing it with your friends on 
facebook. 3

Mixed Type
Great! Your are the mixed type. 
E-books as well as printed books 
are a possibility for you. Conse-
quently you are in line with 7% 
of all Germans4. Mixed types 
often consume only certain titles 
as an e-books such as scientific 
works.5 If you want to read a no-
vel you are likely to reach out for 
a printed book.

Book Type
Respect! You are the book type. Yet 
you are among the majority of Ger-
mans.6 You are addicted to the look 
and feel of books and you need it 
like the air you breathe. You buy your 
books on the internet as well as in the 
book shop around the corner. You like 
your books to be signed by the author 
and of course you know that a desig-
nated book has minimum of 49 pages.7

Organisation and Condition of the Book Market
The book market in Germany is divided into three domains:

1. The publishing industry deals with the production of books. 2. The wholesale book market deals with the distribution. 3. The retail book market sells books to customers.

For more than a decade the retail book market has been subject to a fundamental change due to the developments in the information technology. Internet retailing and cutting 
edge products like the e-book have changed the reading behavior of the customers and thus the retailing book market and the online bookselling market.

Out of 100 online bookselling plattforms 68 offer books 
only. 19 also offer e-books and e-readers, 9 offer e-

books only and 4 offer e-readers only.1

Out of 100 publishers  64 offer printed books and e-books. 
36 publishers offer only printed books. Mainly big publi-

shing houses are involved in the trade with e-books.1

Out of 100 Germans 82 buy only printed books.  
7 buy e-books and printed books.  

2 buy e-books only.1

Test Yourself: Which Reading Type are You?
Where do 

you prefer 

to read?
at my compu-
ter, my smart-
phone or my 
e-reader

in my bathtub, in 

the park or  

on my airbed on 

the sea

Where do  you buy books?
What do 

you read 

preferably?

short 
articles 

long 
novels 

on the in-

ternet as 

an e-book

on the 
internet as a book

at my  

local 

store

a close one: 
We‘re dating 
on a regular 
basis.

a tense one: 
If they do me 
no harm I’ll do 
them no harm 
too.
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